Mobile phone penetration does not explain much of
the cross-country variation in rates of sending
money via mobile phone.
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Data source: Global Findex database, 2012 (http://datatopics.worldbank.org/financialinclusion) and World Bank World
Development Indicators Database.

Graph and analysis by Kerry Brennan, Financial Access Initiative (www.financialaccess.org

Notes: Subscription data is from 2010 and includes both pre-paid and post-paid subscriptions.



