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Data source: Global Findex database, 2012 (http://datatopics.worldbank.org/financialinclusion) and World Bank World 
Development Indicators Database.
Graph and analysis by Kerry Brennan, Financial Access Initiative (www.financialaccess.org)
Notes: Subscription data is from 2010 and includes both pre-paid and post-paid subscriptions. 
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In recent years, mobile coverage has 
expanded greatly in developed and 
developing countries alike. The 
expansion of  mobile cellular service 
has been especially revolutionary for 
rural areas, where landlines were an 
impracticality. With the advent of  
mobile money services such as 
M-Pesa in Kenya, it has become 
possible to use these growing cellular 
networks to transfer money from 
person to person without visiting a 
bank or other financial institution. 
However, the likelihood of  sending 
money via mobile phone (or receiv-
ing, though that is not shown here) is 
not systematically related to the 
volume of  subscriptions (per 100 
people) within a country. 

Mobile phone penetration does not explain much of 
the cross-country variation in rates of sending 
money via mobile phone.


